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For the last five years, 
HG Magazine has been 
named a winner of 
the American Business 
Awards (aka “The Stevies”) 
for “Best Annual Report.”  
See stevieawards.com.

The theme of this year’s HG Magazine focuses on 
“Celebrating Innovation.”  

Innovation is a key element to the success of the 
Heffernan Group. Our dedication to bringing new 
ideas to an industry where innovation is significantly 
underutilized has allowed us to provide products and 
services that set us apart. 

In this year’s annual report, we recognize a handful of 
our clients across a variety of industries that actively 
grow their businesses by way of innovation.  We are 
proud to be associated with so many groundbreaking, 
creative clients and are enthusiastic about celebrating 
a few with you.

This past year, we hosted a contest for all Heffernan 
employees in which we asked them to propose 
innovative ideas that would improve our company, 
something that ultimately results in better service to 
our clients. The response was amazing, and over 30 
percent of our employees submitted ideas!

Our corporate culture has always an put emphasis on 
working hard, having fun, and giving back. Last year 
we were again named a Top Corporate Philanthropist 
in the Bay Area, a distinction we have held since 
2003. This year, we are delighted to highlight both 
our Garee Lee Smith Scholarship and inaugural Grant-
a-Wish programs, which also attest to our dedication 
to supporting the people in our communities.

From the beginning we have worked hard to help 
our employees succeed, both personally and 
professionally.  We have continued to gather a strong 
group of motivated employees who use their skills 
and abilities to do a great job. In a section of this year’s 
magazine, we highlight 15 talented professionals under 
the age of 40 making waves in the insurance industry.  

At Heffernan, we foster a culture of innovation, and 
we hope many of the ideas we implement will result 
in a better experience for our clients, as well as the 
insurance companies with which we partner. We 
welcome all suggestions on how to create a better 
experience for our customers.  As always, thank you 
for your business.  

F. Mike Heffernan  

Innovative
Growth

Cleasby 
Manufacturing
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At Heffernan, we are proud of our client relationships. And proud to share with 
you six companies that went above and beyond this year for both Heffernan 
and for their communities. We wish to thank them for all that they do. 

ABOVE &
BEYOND

Trilore Technologies and Boulangerie Solignac

One great client, two amazing companies! Trilore Technologies in Stockton and Boulangerie Solignac in Brisbane, California, have been 
insured through Heffernan for more than 25 years. 

On the technology side, Trilore Technologies is an aluminum foundry, manufacturing prototype dye castings and low-volume production 
castings using a hybrid form of the rubber plaster mold (RPM) process. In a completely different industry, but requiring an equal attention to 
craftsmanship, Boulangerie Solignac provides bake-at-home gourmet croissants and puff pastry turnovers to retailers throughout California 
and the Pacific Northwest and ready-to-bake croissants and Danishes to restaurants and hotels throughout the United States.
 
Trilore/Boulangerie CFO Pritam Dhaliwal began working with Mike Heffernan years ago. “Asking Mike to quote our business was one 
of the best decisions I’ve made,” he says. “In the years since, Heffernan has done an outstanding job of managing all my business and 
personal insurance requirements. While I don’t see Mike as often as I used to, I’m well cared for by other knowledgeable advisors. It’s no 
surprise that Heffernan Insurance does so well. Mike is an exceptional individual and a treasured friend.”

Heffernan insurance advisor John Prichard, Jr., nominated Pritam as an extraordinary business partner because in his words, “It’s been 
a pleasure to watch Pritam and his team grow and succeed over the years. We have a mutual respect for one another’s business, and 
a healthy working relationship. Pritam has referred many clients to us, and we’ve given him ideas to grow and safeguard his company. 
We’re also always happy to help taste-test his bakery products!” John and the entire Heffernan team appreciate Pritam as both a friend and 
confidante. They also appreciate that he is always an avid supporter of Heffernan’s fundraising and philanthropic efforts.

FCS New York

Headquartered in Maspeth, N.Y., FCS has set the standard for superior quality finishing in both maintenance and new construction of 
industrial and commercial facilities. For example, among other things, FCS specializes in epoxy and polyurethane coatings; intumescent 
fireproof coatings; lead abatement services; resinous floor surfaces; and waterproof coating treatments.

In this industry, it’s imperative that FCS strictly adheres to all industry safety standards, regulations and engineering specifications, while 
offering their customers the most sophisticated materials and the finest workmanship in the trade. These goals require a smart insurance 
and risk management partner, which is why they trust Heffernan insurance advisor, Victor Fonseca.

What does FCS most appreciate about Heffernan? “I would have to say it is the responsiveness and dependability they bring to our team,” 
says President Neil Singh. “Heffernan’s ability to service all of our insurance needs, not only professionally but also personally, makes them 
an extremely important asset to our growth. They truly are long-term partners and an extension of our company.”

Victor says, “Neil has been a client and, more importantly, a friend for more than 10 years.  I have watched this exceptional person flourish 
and grow individually and through his business. After taking the leadership role for FCS, he quickly and brilliantly grew a brand within the 
New York construction marketplace, working on some of the most prestigious projects and landmarks in the city. I have learned a lot from 
him, professionally, personally and spiritually. It is with great honor and respect that I nominate Neil and the team at FSC as an extraordinary 
business partner.”
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Algonquin Nurses Home Health Care 

Missouri-based Algonquin Nurses Home Health Care is a family-owned home health care business, founded in 1987 by Steve 
Tamboli and his mother, Mary. Siblings Mark and Anne joined the business in 1990 to expand the company to Medicaid and 
Medicare in-home services. 

Interestingly, twin brothers Steve and Mark were adopted from an Italian orphanage and their sister Anne was adopted later in the U.S. 
Because the three experienced compassion in their lives, they are inspired to serve others with compassion-based services.  

President Mark Tamboli and his insurance advisor, Mike Boone, first became acquainted more than a decade ago. Mark was looking for 
a proactive risk management partner, particularly for his workers’ compensation program, and that’s exactly what he found in Mike. Mike 
became educated in the home health care niche and took the time to understand and respond to Algonquin’s unique insurance needs, 
and that was the start of a long and mutually rewarding relationship.

Mike nominated Algonquin Nurses as an extraordinary business partner because the company shares the Heffernan culture, their people are 
delightful to work with, and they constantly give back to their community. The feelings of appreciation are mutual. “We are blessed to have 
Heffernan in our corner. I can’t say enough about the support and love I receive from Mike and his St. Louis staff. They are awesome,” Mark says.

Christian Church Homes 

Headquartered in Oakland, Calif., Christian Church Homes (CCH) builds and manages affordable housing communities where seniors 
can live and thrive in the comfort of their own homes. Formed in 1961, the nonprofit organization is one of the largest and oldest low-
income senior housing providers in Northern California, and currently manages and/or owns/co-owns 59 communities in six states. 

Of course, in a senior living environment, close attention to risk management is essential, which is why CCH chooses to partner with 
Heffernan.  “Heffernan has been our insurance broker for many years. As the industry has been through many changes over the last 
decade, Heffernan has done an excellent job of identifying our needs and unique situation and then effectively finding the best markets to 
secure coverage that is complete, integrated, and affordable. It is great when your agent has an intimate understanding of your vision and 
mission,” says CCH President/CEO Don Stump.

Heffernan insurance advisor Brian Dantzig says, “It’s amazing to see the way CCH empowers low-income seniors to age with dignity, without 
the financial stress they might otherwise encounter. CCH is an extraordinary business partner, and it’s an honor to help further their cause.” 

Colton Heating & Sheet Metal Inc.  

Colton Heating & Sheet Metal Inc. is a family-owned and operated business serving the Monterey Peninsula and surrounding areas since 
1969. The company’s highly skilled staff has years of experience in heating, air-conditioning, sheet metal, rain gutters and downspouts. 

The company takes pride in deploying a combination of science, technology and service excellence, aiming to build trust through attention 
to detail and by employing the latest tools and techniques. Their finely crafted sheet metal products include chimney tops, kitchen hoods 
and decorative flashing and roofs, among other creations.

Heffernan insurance advisor Reynette Reuter nominated Colton Heating as an extraordinary business partner because in her words, 
“Colton Heating has been a dedicated client for 25 years and they are wonderful people to work with. We highly value their long-term 
partnership.” 

The team at Colton Heating values the partnership as well. “It’s almost like working with family,” Office Manager Karen Casey says. “When 
you work with Heffernan, everything is taken care of as soon as you ask. They are always on the ball and take care of your needs very quickly.” 

Panelized Structures, Inc.   

Headquartered in Modesto, Calif., Panelized Structures, Inc. (PSI), has grown to be the leader in panelized roof construction, erecting 
up to 35 million square feet annually. PSI is capable of building roof or floor structures anywhere in the United States. While constructing 
primarily “hybrid” panelized roof systems (using open-web steel girders and joists), Panelized Structures also does all wood systems and 
steel deck systems both roof and floor. No job is too big or too small, with past projects ranging from 5,000 to over two million square feet.

In the construction industry, smart risk management and good insurance are essential. That’s why PSI works with Heffernan insurance 
advisor Liz Bishop. Liz nominated the company as an extraordinary business partner because of its caring family culture. “They really care 
about their employees’ safety,” she says. “To prevent injuries, they changed their procedures so tasks are completed at 20 percent of 
their work at height instead of the standard 80 percent. Because this guideline prevents so many injuries, Cal-OSHA encouraged other 
contractors to adopt their practices and it is now industry standard nationwide.” 

“When it comes to representing Panelized Structures, Inc., to the insurance market Heffernan is second to none. Heffernan Insurance 
is one of our most trusted business partners. Although no company wants to have an insurance claim, our claims management team at 
Heffernan works closely with us to manage and resolve claims quickly and effectively,” says President Keith Coonce.
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INNOVA TION

Six companies who have 
changed the way people
think about their industry. 

Steve & Kate’s Camp

Creative Risk Funding

Cleasby Manufacturing

Veestro

Acosta Sheet Metal

Jensen Landscape



Remember Summer Camp?  While we hope your 
experience was great, we have a feeling it might have been better at Steve & 
Kate’s Camp.

Picture a completely self-directed experience where kids are in charge of their 
own daily destinies. Envision a totally flexible schedule that perfectly dovetails 
with families’ chaotic schedules. Taste the family-style meals prepared by top 
chefs. And consider the rarely contemplated dilemma of how to divide the 
day between music, sewing, bread-making, animation, dance, app coding, 
strategy games, stadium sports, film-making and carnival fun.

This is Steve & Kate’s Camp—where every kid wants to 
spend the summer.

Before we talk about Steve and Kate’s innovation and technology, let’s flash 
back to 1980. That was the year that husband and wife team Steve and 
Kate opened their first camp. They spent the next 26 years perfecting the 
experience. In 2006, they opened their second location, and then growth 
exploded. 

Today, the company serves families in eight states from 44 locations—all with 
one philosophy: Kids are in charge of their own decisions and can freely make 
choices without adult impositions. The approach seems like it would never 
work, but somehow it does. 

Know what else works? Steve & Kate’s Camp developed its own proprietary 
software to manage the most laissez-faire scheduling strategy to ever hit the 
industry. In a nutshell, parents can buy any number of day passes and use 
them whenever they want—no advance notice required. If parents buy more 
days than they use, they automatically get a refund. The system takes care of 
everything. 

Camp activities are all-inclusive. Even app coding is included, which brings 
us to another innovation. Most kids’ coding classes are instructor-led and 
syllabus-structured. Not here. At Steve & Kate’s, kids explore and learn coding 
at their own pace, using proprietary, self-directed and highly engaging 
learning apps. No one ever falls behind.

You might be wondering…how does a summer camp with so much flexibility 
manage so much inherent risk? That’s where Justin Williams at Heffernan 
Insurance Group comes in. 

When Steve & Kate’s growth exploded, they knew they needed a serious 
risk management strategist. As Partner Mike Saperstein says, “Once we went 
through the risk assessment process, it became clear that Justin and his team 
were very professional. We learned about coverages we didn’t even realize 
we needed. Best of all, they helped us secure much more insurance for less 
money.” 

Heffernan has helped the company proactively address the risks involved 
with caring for thousands of children, preparing and serving 5,000 meals a 
day, and even promoting the camp using a mobile activity truck. “It’s nice to 
know that Heffernan understands our business and has our back,” Mike says. 
“They’re very thorough but never pushy.”
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In the early 1990s, the 
state of Texas faced
a major insurance crisis.
The system that 
independent school 
districts used to fund their 
workers’ compensation 
programs was broken. While many industry experts saw 
this as a disaster, Tom and Barbara Yarrell viewed this as 
an opportunity.  

Challenged by a school district that had fallen victim to an uninspired and 
unprotected self-insurance model, Tom and Barbara created an innovative 
workers’ compensation program to self-insure Texas political subdivisions.

Founded in 1991, Creative Risk Funding is a third-party administrator that specializes 
in serving the needs of self-insured school districts and hospitals. The company’s 
recipe for success begins with the understanding that safety-conscious school 
districts should have the opportunity to self-insure under the most favorable of 
circumstances. The company also believes that school districts should be afforded 
the advantage of joining together with other like-minded, fiscally prudent school 
districts to share their workers’ compensation liabilities. But the main feature that 
sets Creative Risk Funding apart from its competitors is a funding mechanism 
predicated on complete transparency.

Creative Risk Funding consistently strives to provide its clients with a stable 
workers’ compensation program that offers participating members the low-
cost benefit of a self-insurance program without the inherent pitfall of unlimited 
liability. School districts that provide a safe work environment and are proactive in 
managing their employees are rewarded in the same way a successful insurance 
company would be in that they are able to retain all budgeted monies not needed 
to pay claims. However, in contrast to traditional insurance coverage, Creative 
Risk Funding’s program members are fully apprised of how their money is to be 
spent anytime they are called upon to share in the payment of a liability. They 
also significantly benefit from information shared by fellow program members to 
manage out work-related hazards.  

The formula works. The program that started back in 1991 has enjoyed an extremely 
high rate of client retention.  Vice President of Sales and Service Dan Cummings 
says, “As a general rule, the school districts in the program become a safer place 
for their employees to work.” In order to provide a secure and stable platform 
for its program, the self-insurance specialists at Creative Risk Funding require a 
partner that understands its needs. They turn to Heffernan Insurance Group to 
provide the insurance expertise needed to properly protect their clients.

Creative Risk Funding has a long-standing relationship with broker Katie Hebson 
and her predecessor. “We have very low retention levels because Heffernan is 
a great advocate for us. They know how to tell our story to underwriters. They 
also help us leverage Texas relationships when it’s appropriate, and we like their 
flexibility and personal service,” Dan says. “We are grateful to have a partner like 
Heffernan that we can count on!”   

TRANSPARENCY
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How did a third-generation roofing product manufacturer and distributor 
make the ranks as one of Heffernan’s most innovative? Let us count the ways!

First, Cleasby Manufacturing was one of the first innovators to manufacture the orange roofing kettles that 
roofers tow behind their trucks to heat tar for commercial roofing. Cleasby’s kettle is capable of pumping 
roofing asphalt over 200 feet. The company also invented the first thermostatically controlled burner system 
for the kettles. Previously, heating was done manually, which slowed production and created a constant 
safety hazard. As building practices have evolved, Cleasby has reinvented its kettle line to meet the industry’s 
changing needs. The company’s hot -air jacket kettle heats rubberized asphalt, a preferred material for below-
grade waterproofing, garden roofs and plaza decks. Today, the kettle is in use at many cutting-edge job sites 
such as the Facebook and Apple expansions in San Francisco. 

Second, Cleasby purchased a conveyor manufacturing company and its patent for a fiberglass roofing 
conveyor. In the past, metal conveyors posed a significant risk of shock and electrocution to the operator if the 
conveyor inadvertently came in contact with a power line. The reinvented fiberglass model reduces the risk of 
electrocution and has become the new gold standard in conveyor equipment. The next time you see a power 
company worker up in a bucket, take a closer look. The conveyor boom is most likely made of fiberglass!

Third, Cleasby has continuously stayed ahead of the curve, manufacturing and distributing best-of-class 
products for its industry, such as roof saws, power brooms, safety rails, customized roofing truck beds and more. 
The company motto has always been, “If you can’t find what you are looking for, call us and if we can’t find it, 
we’ll build it.” Founded in 1949, the company has locations in Utah, Denver and California and is powered by 50 
“extremely good people, who do a hell of a job,” according to company President John Cleasby. 

Where does insurance stack up for Cleasby Manufacturing? Right at the top. 

“The minute I don’t have insurance is the minute I close the doors,” John says. “Having a smart insurance 
partner is just as important as having a good attorney and accountant. Heffernan helps me protect my 
company, save money and figure out how to safely diversify and grow our business.” 

Originally, the decision to partner with Heffernan was based on a relationship. John Cleasby and 
Heffernan broker John Pritchard, Jr., went to college together and were fraternity brothers at University 
of Pacific in Stockton. 

Now, Cleasby trusts the entire Heffernan team. “Everyone I’ve worked with at Heffernan has been very 
responsive and service-oriented. They have gotten me through four major claims, and they routinely go to bat 
for us with underwriters,” he says. Cleasby also relies on Heffernan to help him assess product line decisions. 
“Before we decided to purchase the conveyor patent, we consulted with Heffernan,” John says. “We needed 
to know the risk management variables before we could make an informed decision.”

CLEASBY MANU FACTURING
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HEALTHY

Healthy. Delicious. Delivered.
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VEESTRO
One should eat to live, not live to eat,” French playwright 
Molière once wrote. Many Americans try to eat healthy, 
but unfortunately, daily demands often get in the way. In 
between work, carpools and trips to the gym, it’s tough to 
find time to buy and prepare organic, healthy meals.

That’s where Veestro comes in. Founded in May of 2013 by sibling team Mark 
Fachler and Monica Klausner, Veestro is a healthy food startup, in the business of 
creating 100 percent plant-based, chef-prepared meals. Interestingly, Fachler and 
Klausner grew up in Costa Rica eating fresh fruits and vegetables supplied by mom-
and-pop markets. When the two relocated to the United States, they sought to 
replicate the fresh, healthy food they experienced as children.  

As such, their California-based company is located in close proximity to many 
organic farmers, making it easy to source local ingredients. Veestro markets directly 
to consumers who buy meals through its online shopping cart. Food is prepared 
fresh, frozen and shipped to customers around the nation every week. Veestro 
meals contain no dairy, animal products or preservatives, with recipes master-
minded by Jose Aramayo, a life-long vegetarian and experienced vegan chef.

What makes Veestro notably innovative?

First, the company is solving a modern problem (too busy to cook healthy) in a 
unique way. While there are many food service business formulas, none are exactly 
like Veestro’s. Their farm-to-table model is among the first to be executed on a 
national scale. 

The company’s vegan menu also lines up nicely with market trends. Vegan eating 
is on the rise. According to Google Trends, there is a clear and steady increase 
in nationwide search volume for vegan-related terms, which brings us to another 
important aspect of Veestro’s innovation: market timing. 

While e-commerce has been strong for a while, food was the last major category 
to gain online shopping acceptance with consumers. “The Internet is now a place 
where people feel comfortable ordering food. It hasn’t always been that way, which 
is why this business model wouldn’t have worked 10 years ago,” Veestro President 
and CEO Gregory Newman says.

Clearly, the Veestro model works now. The company shipped 8,000 meals in 
February 2015 and enjoys an 80 percent re-order rate among its 1,800 customers. 
“We’re not a food company, we’re a health company,” Newman explains. “It’s an 
important distinction. We exist to help people lead healthier lives. Food is the first 
step—Mark and Monica realized that cooking, packing and shipping fresh, organic 
food was really possible. In the future, we plan to introduce other healthy life tools 
and solutions.” 

Of course, all innovative startups need forward-thinking risk management 
partners, and that’s exactly what Veestro has found in Heffernan. “Heffernan 
is a good partner for a young company,” Newman says. “They’ve helped 
us understand our insurance needs and source ‘right-size’ risk management 
solutions so we can confidently pursue our goals without worrying about liability.” 

HEALTHY

“
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Acosta Sheet Metal is a third-generation, 
family-owned business, founded in 1972 
by Sal Acosta. Today, the company employs 
48 people in South San Jose, specializing 
in HVAC and ducting for both commercial 
and residential projects.

Inventive from day one, Sal built and patented countless 
machines, and modified existing machinery in a continual 
quest for improvement. Today, Sal’s pioneering ideals 
are carried on by the next generation of family leaders. The 
company’s innovative spirit extends beyond operational 
efficiency to also focus on the health and wellness 
of the Acosta team, and the company’s broader 
environmental impact.
 
One goal the company always keeps top of mind is using 
manufacturing products with little to no volatile organic 
compounds. One such example is the lubricant used to 
reduce the heat and friction involved with rolling and 
bending metal. When these lubricants are oil-based, they 
can aggravate workers’ respiratory and sinus systems. 
Yet, only a decade ago, oil-based lubricants were the 
industry standard because water-based lubricants were 
considered insufficient for industrial stresses. 

Nevertheless, Acosta was an early-adopter of water-
based lubricants. They searched the nation for a supply 
partner, and then worked with the supplier to tweak 
and perfect the formula. Today, most of the industry has 
shifted to water-based lubricants, but it’s important to 
note that Acosta was among the first—motivated by the 
desire to safeguard its team’s health and safety.

Another notable innovation is the company’s state-of-the-
art spiral elbow machine—one of only four in existence 
in North America. The machine performs low-friction, 
high-velocity piping, which allows Acosta to spend less 
on material, enabling them to afford highly proficient 
union labor. In the words of Operations Supervisor 
Randy Acosta, “It’s a win-win. We can provide a superior 
product, using a cleaner, less-strenuous process, with 
better-trained union employees—all for a competitive 
price.” A union workforce serves as the backbone of the 
Acosta organization. “Our team members’ hard work 
and dedication are apparent in the high quality products 
they produce,” Randy says.

As you might suspect, a strong insurance partner is also 
an integral component of an innovative, safety-oriented 
workplace. That’s why Acosta chooses to work with 
Heffernan Insurance. “We have a fantastic relationship 
and an ongoing dialog with our broker, Tanner Fornesi,” 
Randy says. “Plus, we’ve found Heffernan’s services and 
pricing to be superior to other large brokerages when we 
place our insurance out to bid.”

What does Acosta’s future hold? The company is taking 
positive strides forward in its goal to become a carbon-
neutral, pure manufacturer. As part of the effort, they are 
exploring the possibility of powering their manufacturing 
via solar energy. Likewise, the company will continue 
to cultivate a strong risk management culture. “By 
collaborating with Heffernan, we’re able to stay on the 
vanguard of new technology and worker safety, while 
providing superior products and services,” Randy says.
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INGENUITY
Established in 1969, Jensen Landscape’s team of  332 
employees serves the San Francisco Bay Area, Sacramento, 
Napa Valley, Central Valley and the Monterey Bay regions. 

Among other accomplishments, the company is known for creating greenroofs before 
greenroofs were cool. The company designed and built one of the first-known 
greenroofs at the Gap headquarters in San Bruno back in 1995. More recently, Jensen 
installed the two-acre greenroof at the California Academy of Sciences. 

The company earns countless awards each year for its landscape ingenuity, and was 
recently recognized with the prestigious “Best in Show” award by the 2014 California 
Landscape Contractors Association (CLCA). It was the third time in seven years that 
Jensen received the honor.

Jensen’s landscape work is pioneering and so is its company culture. Employees are the 
lifeblood of Jensen Landscape, which is why Jensen established an Employee Stock 
Ownership Plan (ESOP) in 1994. The company equips its team for success with the 
latest technology tools. Smartphones, laptops, and computerized takeoff software are 
currently being utilized. The company leverages a number of technology solutions to 
analyze revenue and profitability data and to plan jobs more effectively.

As an employee-owned company, Jensen Landscape cultivates a working environment 
that thrives with safety, efficiency and technology as core competencies. In fact, safety 
was one of the driving forces behind Jensen’s decision to partner with Heffernan 
Insurance Group. President and CEO John Vlay says, “One thing we really want is to 
further develop our safety program. We are always looking for ways to make our team 
safer. We’ve known our broker, Janice Berthold, for several years and have always been 
impressed with her knowledge of insurance, so she was an obvious contender when 
we put our insurance out for bid.” John was also impressed with Heffernan’s community 
involvement and charity work.

Ultimately, Jensen decided to place its general liability, workers’ compensation, 
commercial auto and umbrella with Heffernan. To help proactively control claims, 
Heffernan connected Jensen with a fee-based safety consultant who has introduced 
a number of new ideas. Jensen is currently testing a workplace injury triage service 
based on Heffernan’s recommendation. When there is an injury that does not require 
emergency intervention, the service sends an EMT to the job site to perform initial 
treatment and assess the best course of future care.

After one year of working together, John feels he made a good decision in his choice to 
go with Heffernan. “Heffernan has been quite responsive, and Janice is more than just an 
insurance partner. She has an extensive business network and proactively connects me 
to companies so we can grow our business,” he says. 
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PROTECTING
YOUR COMPANY
FROM CYBER CRIME

Cyber risks will continue to grow and evolve in 2015.

JP Morgan Chase • Home Depot • Neiman Marcus •
Apple • Sony • Target

The list reads like a Who’s Who of big business. Unfortunately, these 
companies now share the unflattering distinction of being victims 
of some of the biggest data breaches in history. According to some 
estimates, more than 280 million cardholders have been put at risk by 
these six hacks alone. That’s 88 percent of the U.S. population!



Those are staggering numbers—and 2014 was a banner year 
for cyber criminals. A recent report released by the Identity 
Theft Resource Center (ITRC) shows that the number of U.S. 
data breaches hit a record high of 783 in 2014, a 27.5 percent 
jump over 2013.

The year was capped off by the massive Sony hack in 
December. Hackers leaked five unreleased movies online 
and exposed over 47,000 Social Security numbers and other 
personal information of many current and former employees. 
It was a clear demonstration of how hackers can steal secrets 
and exploit a company’s entire operation, from personal data 
of employees, suppliers, and customers to embarrassing email 
exchanges. Nobody is immune from risk anymore. 

These high-profile cases are garnering high-profile attention.

According to Hugh Burgess, president and CEO of Allianz 
Global Corporate and Specialty, cyber breaches have become 
top of mind in corporate boardrooms and one of the top five 
concerns for risk managers. 

The growing threats have also prompted renewed action 
by the federal government. Last February, the Obama 
administration announced standards that companies can 
voluntarily adopt to defend their networks from hackers, and 
President Obama has recently proposed legislation to:

• Give companies legal protection when they share information
  with each other and the government
• Require companies that suffer data breaches of consumer 
  information to notify at-risk customers
• Criminalize the overseas trade in fraudulent identities

So what’s in store for 2015?

Unfortunately, more of the same. “Without a doubt, 2015 will 
see more massive takedowns, hacks, and exposure of sensitive 
personal information like we have witnessed in years past,” 
says Adam Levin, founder and chairman of IDT911, a data and 
privacy security consulting firm. 

Data thieves are also increasingly targeting personal health 
information, exposing companies to even greater reputational 
and regulatory risks. Out of all the data breaches identified by 
the ITRC in 2014, 42.5 percent occurred in the medical/health 
care industry, topping the ITRC 2014 Breach List.

How can you protect your business from these growing and 
increasingly complex threats? If you haven’t gotten serious 
yet about cyber protection, now’s the time. Make cyber risk 
management a priority, evaluate your company’s specific 
risks, and formulate specific incident response plans. A 
comprehensive cyber security plan should cover three key 
areas:

1. Prevention: Put policies and procedures in place to reduce
     your risks of being targeted. 

2. Resolution: Have clear policies and procedures for 
     responding to a computer security breach.

3. Restitution: Be prepared to handle the repercussions of a
     security threat with your employees and customers to keep
     any loss of business or reputational damage to a minimum.

For more information, check out these resources:

U.S. Chamber of Commerce Internet Security Essentials
for Business 2.0 
(https://www.uschamber.com/sites/default/files/legacy/
issues/technology/files/ISEB-2.0-CyberSecurityGuide.pdf)

Department of Homeland Security’s Cyber Security 
Evaluation Tool 
(https://ics-cert.us-cert.gov/Assessments)

Finally, don’t get caught without the right insurance protection. 
If you should be the victim of a data breach, the last thing you 
need is to find out your business insurance has left you out 
in the cold. Let the risk management experts at Heffernan 
Insurance Brokers help you make sure your business is ready 
for these evolving threats.

“2015 will see more massive 
takedowns, hacks, and exposure of 

sensitive personal information.”
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Heffernan Insurance Brokers
CA Insurance License #0564249

OVERALL PREMIUM VOLUME

2014
HEFFERNAN INSURANCE BROKERS

$894,294,697
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Personal Lines: 
$22,740,706

P&C:  
$657,088,364

Benefits & Life: 
$214,465,627



OVERALL PREMIUM VOLUME
HEFFERNAN INSURANCE BROKERS

$894,294,697

John Prichard, Sr., Blake Thibault, John 
Clark and Rebecca Tapia are registered 
representatives with, and securities and 
advisory services offered through LPL 
Financial, a Registered Investment Advisor, 
Member FINRA/SIPC. Heffernan Insurance 
Brokers, Heffernan Investment Advisors 
and Heffernan Retirement Services are 
separate entities from LPL Financial.

Heffernan Investment Advisors: Wealth 
Management for Individuals, Corporations,
Nonprofit Endowments, Custodian Services 
offered through Charles Schwab & Co.

**

*
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HIA** 2014 Assets 
Under Management: 

$60,623,093

HRS* 401(k) 2014 Assets 
Under Advisement: 
$1,600,000,000

*



Since 1991, Heffernan Retirement Services (HRS) has developed an experienced retirement 
plan advisory team which works with corporate, non-profit, and individual clients with 
unique and time-proven strategies and solutions.

The members of the HRS team focus on retirement plans of all kinds and work with Plan 
Sponsors and Plan Participants directly. With a strong presence in San Francisco, HRS 
has been able to attract talent from financial institutions around the world such as Morgan 
Stanley, Wells Fargo, ING and Charles Schwab, and recently opened an office in bustling 
New York City.

Our Advisor team, led by Blake Thibault, has been recognized repeatedly by national groups 
such as PlanAdviser and NAPA as a leader in the retirement industry. In March of 2015, Blake 
and his team received PlanAdviser’s Retirement Advisor Team of the Year Award for 2015. 
From plan design assistance, investment oversight and financial stewardship, to bench-
marking, fee reviews and customized employee communication programs, we thrive on 
helping companies retain their most valuable assets, their employees.

To meet the team or to learn more about Heffernan Retirement Services, visit our website 
at heffgroupfs.com. 

2015 PLANSPONSOR Retirement Plan Adviser Team of the Year Award – Nominated by industry professionals and 
selected based on quantitative evaluation of service levels and feedback from plan sponsor clients. Advisors who 
have attained the PLANSPONSOR Retirement Professional Designation receive an automatic nomination.

2013 ASPPA 401(k) Advisor Leadership Award – Nominated by industry professionals and selected by a panel of 
industry peers based on leadership, innovation and contributions to the retirement plan industry.

2013, 2014, 2015 PLANADVISER Top 100 Retirement Plan Advisor Teams – Selected based solely on quantitative 
factors, including plan assets and number of plans, as reported directly by nominees.

Securities and Retirement Plan Consulting Program advisory services offered through LPL Financial, a Registered 
Investment Advisor, member FINRA/SIPC. Other advisory services offered through Heffernan Investment Advisors, 
a registered investment advisor. Heffernan Investment Advisors, Heffernan Retirement Services, and Heffernan Insur-
ance Brokers are separate entities from LPL Financial.

HEFFERNAN RETIREMENT SERVICES

Heffernan Investment Advisors (HIA) focuses on individuals from all spectrums of life 
who are looking for support with wealth management. HIA provides fully transparent, 
independent, fee-only investment advisory services for individuals, endowments and 
corporate cash management.

Our commitment to educating our clients on all aspects of the planning process leads to 
prudent and meaningful solutions. The services we offer are delivered through our dis-
ciplined, goals-based process, which serves as the cornerstone of our practice. Our 
success is measured in terms of our clients reaching their financial objectives.

To meet one of the team or to learn more about Heffernan Investment Advisors, visit our 
website at heffia.com. 

HEFFERNAN LIFE DIVISION

With over 20 life specialists throughout the country, the professionals within Heffernan 
Life Division can help both business owners as well as individuals.  We offer life insurance 
solutions to fund buy-sell agreements, protect companies from the loss of key employees, 
and provide business succession planning. We protect individuals with both term and 
permanent life insurance, for personal protection, as well as estate planning. We also 
have long-term care and disability insurance experts. People have always looked to 
Heffernan for property and casualty and medical insurance. But now our Life Division can 
provide protection to the most important asset: our valued clients themselves.
 
To meet the team or to learn more about Heffernan Life Division, visit our website at 
hefflifeins.com.

HEFFERNAN INVESTMENT ADVISORS

2015



As an agency with deep experience and knowledge, we make employee benefits simple 
and we minimize surprises. Our consultative approach helps client partners and employees 
do more with less. Heffernan Benefit Advisors believes the right benefits mix in the workplace 
has a direct impact on overall employee health, satisfaction and financial security for your most 
valuable asset, Human Capital!

Focused on helping our client partners understand and navigate the complex health care 
system, our extensively qualified team, methods and resources together deliver a customized 
employer benefits portfolio.

The following is an overview of what you can expect from the Heffernan Benefits Advisory team:

•  Team Approach
•  HR Administration
•  Technology Solutions
•  Strategic Planning
 Benchmarking
 Underwriting
 Account Service Plan
 Renewal Planning 
 Financial Analysis
 Alternative Funding
•  Legislation and Compliance
•  Wellness and Online Engagement 

Heffernan’s experience and resources are already helping thousands of companies across the 
country to successfully address a wide range of benefits and HR challenges. Cutting-edge 
technologies also make benefits communication and administration easy.

Online enrollment and employee self-service saves time, boosts productivity and improves 
employee satisfaction—while making paper disappear! Eligibility and election information 
is captured and centralized in one place. Running reports and sending data to carriers and 
payroll is a snap.

But technology is just the beginning.

Heffernan Employer and Employee Hotlines are staffed with industry professionals available 
to quickly respond to questions. You can rely on experts to help you solve problems ranging 
from short- and long-term benefits strategies to legal advice, compliance, health care reform 
education and much more. With Heffernan, you’ll gain confidence and control as you work 
with a partner that helps your business thrive. 

Contact us to let us show you the Heffernan difference. You deserve it—because you’re different.

HEFFERNAN BENEFIT ADVISORS

While Health Care Reform makes coverage available to millions of Americans, it 
creates significant administrative challenges for employers. The legislation contains 
numerous legal and administrative requirements for employers, who need to implement 
processes and record-keeping changes in order to be, and to remain, compliant.

Heffernan can assist! We’ve summarized the law’s requirements, and can advise on 
how employers can meet those requirements with the support of the Heffernan team. 
For regular updates, visit healthcarereform-updates.com.

HEALTH CARE REFORM
ADVISORY SERVICES
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On the Rise

Lawren S. Chung
Executive Claims Consultant
Age: 35
Office Location:
Los Angeles, California
Hometown: 
Burbank, California
Education: B.A., History, 
UC Los Angeles, 2002

Lawren started at Heffernan in 2008 as an executive 
claims consultant. Within two years she received multiple 
recognition awards including Rookie of the Year and 
Employee of the Year. She has since helped develop the 
claims consulting division’s account servicing platform 
and claims/client management protocol, which has 
contributed to the growth of the department into the 
industry-wide, highly regarded service organization it 
is today. Her role has expanded to also include key 
client retention as well as involvement with new client 
acquisitions. On a full scholarship, Lawren graduated 
from UCLA with a major in History, was designated a 
certified Self-Insurance Administrator in 2004, obtained 
her Broker-Agent license in 2005, and became WCCA 
certified in 2005 and WCCP certified in 2006 by the IEA.  

Christopher R. Dewey
Assistant VP
Age: 32
Office Location: 
Menlo Park, California
Hometown: 
Plymouth, Minnesota
Education: B.A., Business 
Finance and Business 
Marketing, Bethel 
University, 2005

Christopher started his career with Heffernan Insurance 
Brokers in 2009 as a Property and Casualty Producer. Since 
then, he has been identified as a Top Ten Property and 
Casualty Producer for new business at Heffernan for the 
past three consecutive years. Chris attributes his success to 
his focus and dedication to his clients and has supported 
his nonprofit clients by organizing beach cleanups, food 
drives, and build-a-bear toy drives for underprivileged 
youth. He is an active member with ECHO, Urban Land 
Institute, ASIS, CALSAGA, and the California Trucking 
Association. Known for his enthusiastic personality, Chris 
mentors new producers and helps lead executive sales 
meetings. Personally, he enjoys playing and watching 
sports and may frequently be found visiting his family in 
Minnesota. Chris is excited to start the next chapter of his 
life with the impending marriage to his fiancée, Katherine 
Watkins.

John M. Clark
VP of Retirement Services
Age: 33
Office Location: 
San Francisco, California 
Hometown: 
Palo Alto, California
Education: B.A., 
Economics, 
University of Michigan, 
Ann Arbor, 2004

John has been working in the corporate and nonprofit retirement industry 
since his graduation from the University of Michigan in 2004. In his seven 
years with Heffernan, John has helped our Retirement Team grow their 
practice to over $2.2 billion in assets under advisement. John holds 
responsibility for benchmarking the retirement plans of our corporate 
clients in the areas of vendor evaluation and investment education, and 
delivering third-party performance reports and plan design assistance. 
Prior to Heffernan, John was with ING Financial Advisors as a Corporate 
Retirement Specialist working on the provider side with corporations 
to design and implement retirement plans. John is a Certified 401(k) 
Professional and in 2014 was named one of the National Association of 
Pension Advisers Top 50 Advisers Under 40.*

When not helping organizations and employees with retirement 
planning, John enjoys skiing and hiking with his wife, Molly, and 
dog, Sutter.

Based on total revenues from June 1996–June 2014, Financial Planning Magazine.*

John Clark is a registered representative with, and 
securities and advisory services offered through LPL 
Financial, a Registered Investment Advisor, Member 
FINRA/SIPC. Heffernan Insurance Brokers and Heffernan 
Retirement Services are not affiliated with LPL Financial.

HG Magazine asked managers to nominate talented professionals at
Heffernan who are influential young leaders within the insurance industry. 
The following 15 professionals—all under 40—are noteworthy within their 
firm, industry and community.
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Amanda Kuiper
Small Business 
Operations Manager
Age: 29
Office Location: 
Walnut Creek, California
Hometown: 
Napa, California
Education: B.S., Business 
Management, CSU Chico 2008

Amanda was recruited by Heffernan from California State 
University, Chico, in 2008. Her first position with the company 
was sales associate for the Small Business division. She 
moved into an Account Manager role in 2010, focusing on 
the nonprofit and home care industries. She was quickly 
identified as a leader within her department and, in 2011, 
she was named Employee of the Year. She transitioned 
into her current role, Small Business Operations Manager, 
when Heffernan formed SelectSolutions Insurance Services 
in 2013. Amanda is now charged with overseeing the 
account management staff, training, increasing service 
efficiencies and working to enhance the overall customer 
experience. She lives in Martinez with her husband, Alex, 
and enjoys the outdoors and traveling.

Jen Mahoney
Chief Operating Officer
Age: 33
Office Location:
Walnut Creek, California
Hometown: 
San Anselmo, California
Education: B.S., Chemical 
Engineering, UC Berkeley,
2004

Jen first joined Heffernan Group as the Executive Assistant 
to CEO Mike Heffernan in 2006. Through hard work 
and with the support of not only Mike, but other leaders 
throughout the company, Jen increasingly added to her 
responsibilities and involvement in the organization and in 
2013 was named COO. Her responsibilities now include 
corporate governance, contract oversight, mergers and 
acquisitions, leading the corporate resources team, and 
more. She is proud to have helped launch the women 
of influence program for the Heffernan Group in 2014 
and looks forward to expanding the resource across the 
organization. Family and friends are an important part of 
Jen’s life, and on the weekends you’ll often find her hiking 
with friends, watching her nephews’ sporting events, 
or enjoying a meal with family. She stays involved in 
the community, including serving on the board for the 
nonprofit organization Collective Impact, and she enjoys 
taking time to run and walk the beautiful trails throughout 
the Bay Area.

Owen Reiya Oakley
VP/Transportation Practice Leader
Age: 35
Office Location: 
Petaluma, California
Hometown: 
San Francisco, California
Education: B.A., 
Business Economics and 
Entrepreneurial Studies, 
Occidental College, 2002

Owen started his career with Chubb as a Life Sciences 
underwriter and quickly realized his passion was helping 
clients directly with their risk management strategies. He 
entertained options at national and regional brokerage 
firms, but found Heffernan was the best fit for him both 
personally and professionally. Owen decided to build 
his book of business in nonprofits, distribution and 
transportation. His main focus has been the transportation 
industry and with this he has created an exclusive insurance 
program for couriers as well as a robust auto safety program. 
In January 2014, Owen was asked to spearhead Heffernan’s 
transportation niche, which has permitted the company to 
forge strong relationships with risk management resources. 
Later that year, Owen received the 2014 DISH award, 
which is one of the company’s highest honors. Owen 
acknowledges what fuels his enthusiasm is the energy and 
confidence the producers in the transportation practice 
provide him every day.   
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Jackie Donnelly
Director of Corporate 
Communications
Age: 29
Office Location: 
Walnut Creek, California
Hometown: 
Walnut Creek, California
Education: B.A., Journalism,
Emphasis in Public Relations, 
and Minor in Economics,  
CSU Chico, 2008

Jackie fosters and contributes to a lively, productive and 
positive organizational environment at Heffernan. Joining 
the company in July 2008, she’s a self-starter with 
strong initiative and drive to help achieve a variety of 
communication and marketing objectives. She’s an 
engaging leader, working strategically to manage multiple 
priorities. Responsible for managing Heffernan Group’s 
internal and external corporate communications, marketing 
and public relations, Jackie believes good communication 
is at the heart of every strong organization.
 
Outside the office she may be found wine tasting in Napa, 
soaking up the sun on a beach, or at the ballpark cheering 
on her favorite SF Giants. Strongly rooted in the Bay Area, 
Jackie finds great joy in gathering with longtime friends 
from grade school through college and cherishes 
time spent with her boyfriend, kindhearted sister and 
devoted parents.



Brian O’Callaghan
Senior VP 
Age: 36
Office Location:
Walnut Creek, California
Hometown: 
Santa Rosa, California
Education: B.A., 
Communications, 
St. Mary’s College, 2002

Brian is a Senior Vice President and a key contributor to 
Heffernan’s nonprofit division. He began his insurance 
career at Heffernan in 2002 directly out of college as part 
of a pilot program to recruit enthusiastic and motivated 
individuals into the insurance field. Brian immersed himself 
in learning the nuances of the insurance industry and has 
participated in training programs and classes across the 
country. He brings innovative ideas, insurance expertise 
and enthusiasm to the company. Brian is responsible for 
handling multi-line risks, and provides risk management 
expertise to meet the clients’ needs. Born in San Francisco 
and raised in the Bay Area, Brian currently lives in Walnut 
Creek, very close to Heffernan’s corporate headquarters, 
with his wife, Katie, and daughter, Stella. 

Lorraine Remigio
Account Executive
Age: 37
Office Location: 
Walnut Creek, California
Hometown: 
Hercules, California
Education: B.S., Business 
Administration, Emphasis in 
Marketing, CSU Hayward, 
2002 

Lorraine, a Bay Area native, wife and proud mom of two, 
began her burgeoning insurance career in 2002, joining 
Heffernan fresh out of college. Starting out in a support role 
in their Small Business Division, she was swiftly promoted 
through the ranks into a sales role. Her positivity, vitality 
and sheer determination led her to her next chapter, 
joining the Walnut Creek Large Commercial Division as an 
Account Executive, where she developed the necessary 
skills to service and retain larger, more sophisticated 
clients. Longing to add dimension to her role, Lorraine 
incorporated sales objectives and became one of the 
first Account Executive Hybrid Producers. Lorraine also 
participates in several Heffernan committees whose goals 
include innovation, sustaining the Heffernan culture and 
the support and personal development of women within 
the organization.  

Marc Paletta
Senior VP Employee Benefits
Age: 37
Office Location:
San Francisco, California
Hometown: 
San Anselmo, California
Education: B.A., 
Anthropology, 
UC Santa Barbara, 2000

Marc began his insurance career in 2000 working as an 
underwriter for Benefits Alliance, a group benefits purchasing 
company that offered mid-size employers (50–5000 
employees) a choice employee benefits product, which 
included CIGNA, Blue Shield, Kaiser and Health Net. For 
the two years prior to joining Heffernan, Marc worked as the 
Regional Sales Manager in Northern California for California 
Choice. His responsibilities included providing successful 
sales strategies, focusing mainly on the defined contribution 
approach, conducting seminars for top brokers and facilitating 
the sale of groups. In 2004, he joined Heffernan Insurance 
Brokers as Vice President of Benefits. For the last ten years, 
Marc has consistently ranked among the company’s top 
producers. He displays the drive, motivation and energy that 
is taking our Employee Benefits division to the next level in 
regards to sales and service. His background, expertise and 
specific focus on the hospitality, nonprofit, and technology 
industries have promoted tremendous growth in Heffernan’s 
Employee Benefits division. Marc currently resides in Marin 
County with his wife, Jennifer, and their two children, Sofia 
and Dante.

Melissa Smyt
Assistant VP
Age: 28
Office Location: 
Los Angeles, California
Hometown: 
Newport News, Virginia
Education: B.S., Biology, 
and B.A., Art History, 
Christopher Newport 
University, 2009

Focusing on relationship management and consulting with 
existing clients, Melissa plays a significant role in the 
growth of Heffernan’s Property & Casualty business from 
our Los Angeles office. She is constantly looking for ways to 
energize the sales process, differentiate herself, and further 
her professional development. Melissa’s persistent striving 
for success, combined with Heffernan’s commitment to 
philanthropy, continues to open endless opportunities. 
In her spare time, Melissa enjoys hiking, experimental 
cooking, and contributing to her community as a Partner of 
the Weingart Center for the Homeless Junior Board.
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Kelvin So
Assistant Controller
Age: 28 
Office Location:
Walnut Creek, California
Hometown: 
Cupertino, California
Education: B.A., 
Economics and International 
Development Studies, 

UC Los Angeles, 2010; Certificate of Advanced 
Accounting Proficiency, Santa Clara University, 2012

After gaining advertising agency experience during 
college, Kelvin landed his first job working within an 
accounting department at a Beverly Hills–based business 
management firm. Kelvin then moved on to a television 
production company, overseeing its financial operations. 
In March 2013, he relocated to the Bay Area to accept 
the position of Assistant Controller with Heffernan. Kelvin 
gets assigned copiousness amounts of accounting-related 
responsibilities to remedy, and he relishes the opportunity 
of taking care of business. From his fellow accounting 
department associates, along with his venerated Controller 
and esteemed CFO, Kelvin is afforded the luxury of 
engaging with invincible producers within the company. 
He has been accorded Heffernan’s “Rookie of the Year” 
and “Employee of the Year” awards, both within his first 
two years at the firm.

Kelly Sprague
Commercial Lines Manager 
Age: 37
Office Location: 
Petaluma, California
Hometown: 
Sonoma, California

Kelly joined Heffernan Insurance Brokers in 2000 as an 
Assistant Account Manager for the Small Business Unit in 
Walnut Creek and soon moved up to an Account Manager. 
Kelly was promoted as the Commercial Lines Manager for 
the Large Accounts department in our Petaluma branch 
in 2005. She manages the staff that is responsible for 
providing high-quality service to existing clients and new 
clients. In addition, she works closely with our sales team 
to help develop and implement new programs and is 
instrumental in working with producers and insurance 
carriers in placing new accounts. She is responsible for 
cultivating and maintaining relationships with many of our 
insurance carriers. Kelly is also an Account Executive who 
manages her own portfolio of commercial accounts. 

Joe Talmadge
Vice President
Age: 35
Office Location:
San Francisco, California
Hometown: 
San Francisco, California
Education: B.S., 
Information Science 
and Business Management, 
Emphasis in Marketing, 
Syracuse University, 2001

Joe is a Vice President of Heffernan Insurance Brokers, 
contributing his time and energy to the company’s 
Technology Practice since 2006. He specializes in both 
high-growth and mature companies, with his expertise 
tailored to international risk management, executive risk 
and specialty technology products. He began his career 
working as an Account Executive for an established 
family firm in Silicon Valley and became very familiar with 
the Valley’s technology companies, public, pre-IPO and 
private. After five years of active risk management, policy 
form review, consulting, and local and global placement 
for the technology industry, Joe joined the Technology 
practice at Heffernan Insurance Brokers. He continues his 
specialty at Heffernan by focusing on micro to mid-cap 
public companies, as well as pre-IPO and larger privately 
held companies.
    

29Lacey Garrison Strom
Director of 
Private Client Group
Age: 32
Office Location:
San Francisco, California
Hometown: 
Chico, California

Lacey and her team offer our clientele creative personal 
risk management solutions that are both cost-effective and 
comprehensive in coverage. No one client or family is alike; 
we tailor the insurance program to meet the needs of the 
individual or family. Lacey and her team focus on uncovering 
gaps in coverage by auditing current insurance programs. 
Access to over 25 insurance markets allows Heffernan to 
create a unique and comprehensive insurance program, 
working with carriers that specialize in maintaining our 
client’s anonymity by insuring in the name of LLC’s, fictitious 
names and/or Trusts, providing the best coverage, service 
and premium for Heffernan’s clients and their families.  



HG Magazine asked 
our Branch Managers,
How do you encourage 
creative thinking within 
your organization?”

The spirit of our organization is entrepreneurial, which encourages individuals to come up with ideas, 

implement them, and participate in resulting profits. We have started several companies at the suggestion 

of employees, and those employees earned additional income for their respective recommendations. 

Operating this way fosters innovation among employees and results in the implementation of new ways to do 

business. It’s a quality that is important to our growth as a company and unique within our industry.”

 F. Michael Heffernan, Walnut Creek 

We hold frequent staff meetings to discuss our culture, team building, how we communicate and defining 

our world-class customer experience. Through these meetings people develop creative and unique ideas to 

enhance both our professional and home life. We also have a lot of fun with some of the ideas, which creates a 

positive energy throughout the organization.” 

Brian Dantzig, Walnut Creek

We encourage creativity by embracing innovative concepts brought to us by our front-line team. Integrating 

these strategies into our technology platform and daily processes results in a world-class customer 

experience. We continuously strive to improve while celebrating successes along the way.”

John Prichard, Jr., Heffernan Powered by SelectSolutions, Walnut Creek

Allowing for an environment of collaboration and freethinking without ridicule, as well as encouraging people to 

accept failure as a lesson and road map toward success, inspires creative thinking.”

Victor Fonseca, New York

”

“

“

“

“
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In our St. Louis branch, we promote new ideas by creating an environment in which any new 

suggestions are valued. Even if their idea might not be used, we encourage them to keep trying. No 

egos, agendas or politics to influence their thoughts…all of this and a monthly happy hour helps!”

Brian Billhartz, St. Louis

After a good boot camp sweat, everyone realizes we have a very ‘safe’ environment where 

people can truly be themselves and be forthright with suggesting new ways to approach road-

blocks that may come up for our team(s). As a group, we push ourselves to ask the big question, 

‘Can we do this better, and if so, how?’ ”  

Elizabeth Bishop, Petaluma

Thinking of ideas starts with living a lifestyle that promotes creativity. Attend a music concert, 

listen to a lecture, go to the museum, read a great book! Marveling at the beauty of those activities 

will help promote critical thought and creativity.”  

Ben Stern, Orange County and Los Angeles

Creative thinking starts with listening to others’ ideas, discussing those ideas without judgment 

and encouraging others to also join in open dialog. With the input from the team, we can formulate 

creativity into long-term success and personal growth for all team members inside our company!”

Tim Nielsen, Portland

There is constant chatter and socialization of folks from various experiences and positions. My 

favorite part of the job is being involved with the many players in all the offices I work with and the 

energy and collaboration that takes place. The best way to encourage this is purely by example—

being an overly eager and chatty person makes this easy for me to demonstrate!”

John Tallarida, Menlo Park

Leading without a micromanagement approach allows our employees to feel like entrepreneurs. 

We provide an environment that encourages employees to create better systems and processes 

without fear of failure, which has enabled both our Employee Benefits and Financial Services di-

visions to create cutting-edge technology and services to meet the changing needs of our clients.” 

Steve Williams, HFS and Heffernan Benefits Advisory Services, San Francisco

At some companies, sharing creative ideas can feel risky, which is why it may not happen often 

enough. At Heffernan’s San Francisco office, we publicly celebrate ideas and accomplishments 

every month and empower our staff to create their own initiatives, ones that matter most to them. 

The culture we have developed as a team encourages fresh perspectives and unorthodox 

solutions to serve our customers and work better together. Creativity can’t be manufactured, but 

we can create a culture that allows it to happen naturally and openly.”

Jeff Hamlin, San Francisco

“

“

“

“

“

“

“
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Scholarship Winner Dave Navarra –
Then and Now

Heffernan’s Garee Lee Smith scholarship fund was founded 
to honor the memory of a cherished employee. She was a 
genuine person who always thought of others. Back in 2007, 
Dave Navarra was chosen as a scholarship recipient because 
he exemplified Garee’s spirit of giving. Let’s take a closer look 
at Dave’s journey—then and now.

Then

As a California high school student in 2007, Dave Navarra 
became increasingly aware of the emotional struggles of 
students around him. He had a simple idea that ultimately 
created a profound impact. He printed 5,000 little red buttons 
with the message “You Are Loved” and distributed them to 
everyone in his high school as well as to friends at other local 
schools. 

The buttons were well-received and requests for more buttons 
rolled in. So, Dave created the YouAreLovedBy.com website 
and set up headquarters in a spare room at his parents’ house, 
where he filled thousands of button orders. Dave fundraised to 
cover the costs and gave the buttons away for free. 

Because Dave’s mission so closely aligned with that of the 
Garee Lee Smith scholarship, he applied and was chosen 
as a scholarship recipient. Dave was thankful to receive the 
funding, and he put it to good use at Chico State the following 
year, where he majored in communication. 

Over the years, Dave continued distributing buttons and 
helping high school students through local churches. He 
received the scholarship a total of three times—twice during 
his undergraduate and once during his graduate studies. 

Now

Today, Dave is finishing his last year 
of his Master of Divinity degree at the 
satellite campus of Fuller Theological 
Seminary in Menlo Park. He is now 
married and his wife, Katie, is also 
completing her Master’s degree, with 
the goal of becoming a family and 
marriage therapist. 

In addition to going to school, Dave is the Director of High 
School Ministries for Community Presbyterian Church in 
Danville—a responsibility he finds very rewarding. He also 
continues to distribute “You Are Loved” buttons and is nearing 
the 100,000 button mark! 

The calling to help young adults continues to inspire Dave 
today. There is no doubt that if Garee Lee Smith were with us, 
she would be very proud of his efforts.  

“The Heffernan Scholarship was such a blessing to me,” Dave 
says. “Because of those scholarships, I was able to give more 
time to the organizations I served, without the financial stress I 
might have faced otherwise. Each time I received the award, it 
felt like an affirmation that I was doing what I was supposed to 
be doing.”

You are

2014 Scholarship Recipients

Allisen Haggard – Bowdoin College 

Kathleen Scavo – University of Oregon

Sharsyea  Abram – University of Essex 

Veronica Gomez – Dominican University 

Victoria Ketchum – University of San Francisco

Christopher Johnson – University of Southern California

Collette Roberto – Cornell University

Stephanie Hilliard –Florida State University
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In June of 2014, Heffernan Foundation, the charitable giving program 
for Heffernan Insurance Brokers, announced the Loving and McManus 
families as its inaugural Grant-a-Wish recipients. The program grants 
wishes to Bay Area families with children ages 4 through 18, and the 
Foundation’s goal is to expand the program in the future.

Loving Family – Jeff and his wife, Brenda, brought four orphaned kids 
home from Ethiopia. Shortly after the last two were adopted, Brenda 
was diagnosed with terminal cancer. She passed away leaving Jeff, a 
respected coach and teacher, to raise four kids between the ages of 3 
and 5. Heffernan Foundation set up a baseball day at AT&T Park for Jeff 
and the kids to enjoy and create new memories.

McManus Family – Celeste, 12, and Revelin, 7, are two creative, curious 
and smart children who lost their father, Jeffery McManus, suddenly 
last summer during a family trip to Southern California. The children’s 
wishes were to attend camp during the summer of 2014, which will 
also mark the first anniversary of their father’s passing. Heffernan’s 
Grant-a-Wish program sponsored both childrens’ attendance at the 
camp of their choice. Revelin attended SF Park and Rec skateboard 
camp and Celeste attended SPCA camp. Revelin enjoyed learning to 
skateboard and Celeste got so much out of her time at SPCA camp 
that she is volunteering at an animal rescue organization. 

“I am thankful to work for a company that believes in helping others,” 
said Michelle Lonaker, Heffernan’s Philanthropy and Foundation 
Director. “These families have been through a tremendous amount of 
pain and sadness over the last year and our hope is that this will bring 
a little light and a cheerful memory into their lives.” Steve Parkhurst, 
Producer, added, “With Heffernan’s Grant-a-Wish program, we are able 
to further extend the positive impact that we have on the community. I 
am thrilled that Jeff Loving and his family have been chosen to be one 
of our first recipients.” 

2014 
Grant-a-Wish
Recipients

For additional information about the Heffernan Foundation or 
to make a donation, visit heffernanfoundation.com.

 If you are a client or vendor of HG and would like to nominate 
a child for this award, please contact Michelle Lonaker 
at michellel@heffgroup.com for more information. 

The Loving Family

The McManus Family



THE HEFFERNAN GROUP HAS BEEN INVOLVED IN THE COMMUNITY SINCE ITS 
INCEPTION IN 1988. HEFFERNAN GROUP BELIEVES IN GIVING BACK, WHETHER 
THROUGH VOLUNTEER OPPORTUNITIES OR DONATIONS, AS A WAY TO IMPROVE 
THE COMMUNITIES WHERE WE LIVE AND WORK.

COMMUNITY INVESTMENT 

The Heffernan Group averaged $2,010 in donations per employee in 2014.  We sponsor four official avenues for 
charitable giving:

EMPLOYEE  VOLUNTEER TIME – Each Heffernan employee is granted up to four paid days off per year, one day per quarter, to 
volunteer their time at a local nonprofit.  Additionally, Heffernan participates in the Insurance Industry Charitable Foundation’s 
Annual Volunteer Week.

EMPLOYEE MATCHING – Employees are offered the opportunity to donate to 501(c)3 charities of their choice each year, 
and Heffernan will provide a dollar-for-dollar match.

GAREE LEE SMITH SCHOLARSHIP AWARD – Heffernan Foundation awarded eight $5,000 scholarships to stu-
dents. Garee Lee Smith was one of Heffernan’s first employees and was instrumental in establishing Heffernan’s 
family-friendly culture.

LARGE GRANT DONATIONS – The Heffernan Foundation’s mission is to serve nonprofits that provide direct support 
and services to our local communities in the area of shelter, food, education and the preservation of the environment. 
The Foundation accepts applications for grants by invitation only on an annual basis. Grants to 501(c)3 nonprofits typi-
cally range from $2,500 - $10,000.

CORPORATE 
PHILANTHROPY

Top photo: left to right,  
Mark Herring, Michal 
Mathews, Betsy Lee and
Nicholas Van Rossum



HEFFERNAN GIVES BACK 
TO THE COMMUNITY 

INVESTMENT IN OUR EMPLOYEES – The Heffernan Group is 
committed to providing a workplace that promotes and protects 
work-life balance for our employees.

WORKPLACE WELLNESS – Heffernan stays healthy and active 
thanks to our Wellness@Work program. LIVE WELL. TRAIN 
HARD. GIVE BACK. These simple words are the foundation of 
Heffernan Insurance Brokers’ wellness initiative. Continually 
voted a “Best Place to Work,” Heffernan is recognized for its 
outstanding company culture and promoting a healthy life-
style for employees. Part of the program also includes a gym 
subsidy, where employees can earn up to $50/month subsidy 
toward a gym membership.

Furthermore, Heffernan’s partnership with +3Network allows 
our employees to raise money for nonprofits simply by being 
active! The online portal of +3Network is a social network-
ing community specifically for Heffernan employees to track 
workouts, which allows us to raise money for nonprofits in our 
communities. In 2014, employees turned their sweat equity 
into $50,000 of charitable giving and since 2011, employees’ 
“sweat equity” has raised close to $200,000 for nonprofits.

COMBINING WELLNESS
AND PHILANTHROPY

In 2014, Heffernan staff participated in the following philan-
thropic fitness events:
•  ALS Walk
•  Race for the Roses
•  Race for the Cure
•  Avon Breast Cancer Walk – San Francisco
•  Light the Night
•  Stair Climb
•  Color Run
•  Turkey Trot
•  Heffernan Foundation Walk
•  The Foot Race

2015 events include:

•  Color Run
•  Race for the Roses
•  ALS Walk
•  Avon Breast Cancer Walk – San Francisco and New York
•  Stair Climb
•  Turkey Trot
•  Petaluma Foot Race
•  Heffernan Foundation Walk

During the summer of 2014, each Heffernan office held an 
inaugural Family Give Back Saturday, where employees from 
each of the company’s branch offices volunteered to clean up a 
park, beach or river in their local community. Family and friends 
were also invited to volunteer alongside Heffernan employees. 
Organizations included: 
•  Save Mount Diablo
•  Golden Gate National Parks Conservancy
•  Save the Bay
•  Friends of the Petaluma River
•  Aliso Beach
•  Johnson Creek Watershed Council
• St. Charles County Parks
• Central Park

Heffernan recently introduced a “Dollars for Doers” program, 
in which employees volunteer 25 or 50 hours with a nonprofit, 
and Heffernan donates $250 or $500, respectively.

Top photo: Heffernan Group’s Ta Ta Sisterhood

Left to right: back row, Teresa Conway, Jaynette Lancaster,
 and Jennifer Mahoney; middle row, Nadia Messiah, Susan Gardenal, 

Dina Bohacek, Yasemin Aksu, Leslie Winslow, Flora Hinojosa, 
and Kim Roman; front row, Kelvin So and Dan Sebastiani

Photo on opposite page: LA office volunteer 
event at Ocean Park Community Center.
Left to right: Wanda Jew and John DeFazio



Walnut Creek (headquarters)
1350 Carlback Avenue
Walnut Creek, CA  94596
800.234.6787
 
San Francisco
180 Howard Street, Suite 200
San Francisco, CA  94105
800.829.9996
 
Petaluma
101 2nd Street, Suite 120
Petaluma, CA  94952
800.655.7796
 
Menlo Park
1460 B O’Brien Drive
Menlo Park, CA  94025
650.842.5200

Orange County
6 Hutton Centre Drive, Suite 500
Santa Ana, CA  92707
800.655.4033

Los Angeles
811 Wilshire Boulevard, Suite 810
Los Angeles, CA  90017
213.622.6500
 

New York
5 Hanover Square, 22nd Floor
New York, NY  10004
212.308.5393

Long Island
35 Pinelawn Road, Suite 105E 
Melville, NY 11747 
855.200.4333
 
Portland
5100 SW Macadam, Suite 440
Portland, OR  97239
503.226.1320
 
St. Louis
16100 Swingley Ridge Road
Suite 250
Chesterfield, MO  63017
636.536.2082
 

At Heffernan, we consider ourselves to be problem 

solvers. So, no matter what your insurance needs may be 

—conventional coverage or harder to define insurance 

needs—we are here for you!

 

For large or small businesses, Heffernan specializes in

industries such as real estate, transportation, nonprofit, 

janitorial, care providers, construction, private client group, 

vintners and growers, churches, technology, hospitality, food 

industry, professional practice (PPIB) and more! With our 

expertise and imagination, Heffernan has you covered.

Come Say Hello!


